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EER/IT P

(FERR) RHEEZREAR  SIFIF 1981 F , £BKERYRIT 90 KA1 ,
HerigsMNfg & T 60 RIGMH.

(PEBHR) FATETEER. HRETERIENEREED  EERIIMEIRA
TEENFERIER  EE—EBRENERERTS. BIMERESERRSH
PERE , LRERAEDAEE GV TIRSHIEE.

P E B IREEER XM | RSEHIKDD , F/F "REAE" NES,
RBAhE. RIFHA | RETNRIBINKRERK | STERIRRBIEERLE | &Y
EHA RN R 2RISR BinE.

About China Daily

From print to digital media, from China to America, Europe and the rest of Asia,
China Daily is an authoritative source of information, analysis, comment and
entertainment for global readers focused on China. Since its establishment in 1981,
China Daily has become the country’s leading English-language news organization.
The paper, along with its US, European, Asian, African,Canadian, Latin American
and Hong Kong editions, has a circulation of 900,000 worldwide. The group’s new

media arm has seven websites and three mobile platforms at the cutting edge of the

group’s latest developments.

EERIESMARIE SR

The Former United States Secretary of State, Hillary Clinton
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The Prime Minister of the Netherlands, Mark Rutte
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(PERK) EMELINBSRZAMIEERT , W SEBARRH]. SEESTE
e, EPEFNERERRENRICE. BEERAEMEAE. BREERTN
BREERBEIEE.

(PEBAR) MEEEENERIMNESE. ARNEESHAL  BEBFRRAR.
BEQSSREEAR. IMRAR. SEBSAR , ERFESFBRAL.

Catering to Elite Readers

China Daily is available at almost all top-tier venues such as decision-making organs of
foreign governments, embassies and consulates in China, large international forums and
other events, China’s domestic airlines and major airports, and premier hotels.

China Daily readers are cosmopolitan and well educated, whether living in China or
abroad. Among them are government decision-makers, politicians, diplomats, senior
executives of multinational companies, members of foreign chambers of commerce in

China, scholars and academics.

Made in China Read by the World / O 5
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(FEBR) E£XE. MEX. RE. ZE. ®E. WA, ke, 3F,
EDE. BAFI., #E. HK. =E. . AR TER. 5kl B
Ik BA. EBEERMEKIRE 40 KRNMOENE (S, I, DE
4. DR ), BRIESR T ESAAMNIEENERER , A SEFE2KE
TEE. BEEHENENFRE T B LIRENS.

Worldwide Network

China Daily has established more than 40 bureaus and printing stations
overseas, including in the US, Canada, the UK, France, Germany, Belgium,
Sweden, Japan, India, Australia, South Korea, Singapore, Thailand, Indonesia,
Nepal, Turkey, Kenya, South Africa, Brazil and Hong Kong. Boasting an
extensive network, China Daily guarantees simultaneous publicity for client

promotional campaigns.
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EFRKmEN P

RET 500 Z22kBBAN, BEZIE
W IRSFTEMLAR |, BEIREIEERASRE
X, REENERTEEEAS | HBIRITER
BLEIEERIZEE | BESFIEERER.

International Media Team

China Daily has a team of more than 500
trained reporters and editors and employs
approximately 100 senior journalists from
the US, the UK and other Anglophone
countries to ensure the highest standards of

news.

oohEfMEFLE P

ATEFNEHEFEITTREHR  (FERR) FAEBSEERERTIHNE. B
i, ERRMCRERTS | UNRCERSER—&mENERERESES | SHREEFERES
immhEeER | ATt mEMNE.

A Valuable Source

To help our clients better promote their products, China Daily provides an authoritative,
sophisticated image and international marketing network to assist a host of world-class brands

publicize their image and value.

Made in China Read by the World / O ;
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FIGHTING ON

Zou aims for world title
after winning pro debut
- spouTs, past B4

TRAVEL PANNED K
HOME AWAY FROM HOME US Lwmakiers question

star coupie’s Cuba tnp

LD, Ptk 10 L

- .f.; H_?Uis . ke . . (*nlﬁll_;ﬂ:"j:‘ IMI.I.Q
Xi warns against chaos in region "
Prdent il ‘benefits

i world’

security amid
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Coustries — big or el g o
£ weah, tich o poar — sheuld all can-
" triute ther share in mairtaining aed

erhancing peace”

China calls " I

on USto
stuy sobvent

ake lead” in FTA talks

Lo

- APEC ‘should

ET T

Avian flu quiets song in bird market
Tradieng ol Tive prultey susperndes) followwirng deathe, reprort Shan Juan
and He Na in Beijing, and Wang Hongyi in Shanghui.

p==s

— CHINADAILY

Nc«'u@an

. Movie mogul Run Run
" Shaw, 107, dies in HK
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BIFIF 1981 F 6 A1 H , B—ZFAEX 24k, AR
BX 16 ik , RBEMRFTERIT  FIEXSIRNTRER ;
URSHRESTTENRERR , BiZFELR. [/IFHFA
Nz, ZEEENERK. B, FFFRERAL, URE
TR pE. 23, KRFOFIMEAL, NEEED. EiR
BARE. BELABE. BHRMNIARE,

Brief Introduction

China Daily, the flagship newspaper, was founded on June 1,
1981, and publishes 24-page editions Monday through Friday,
plus 16-page editions on Saturday and Sunday. It uses
cutting-edge design, allied to dynamic photographs and artwork,

and encompasses in-depth reports to analyze affairs both in

China and internationally.

(FEBR) =tEFCET

Thirty Anniversary Publication of China Daily

Made in China Read by the World / O ;
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Readership

50% E

Chinese readers

HhohiRE LI
Ratio of foreign
readers to Chinese
readers

SE 509%
Foreign readers @——

B
— @ Male
y TR LB
i 46% By gender
159, 18-24%
18-24 years

10% 41-45%
—@ 41-45 years

129% 36-40%
25-30% o 39% °® 36-40 years
25-30 years
31-35%

i%. 31-35 years

FHFE 30.8%

The average age is 30.8 years.
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Kig
Single

IEIRAR

Marital status
BIRLF 15%

Married without children @——— 54% _ BEHF

Married with children

RFERREUT

Junior college or below

MtREUE

22%
Masters degree or above

ZERER
Education
background

71% REAR
— @ Bachelors degree

100007T R AT
10,000 or below

200005t R E

37%
20,000 or above

RABAER
By monthly
income
(yuan)

41%  100005E-200005%
———® 10,000-20,000

T AN 190867
The average monthly income is 19086 Yuan.

& & e
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10% Bl AL (MEE. BIFE)
,—. Professionals (doctors, lawyers, etc)

8% BREBAR
Senior executives

Hite
Other

179 FREEAR

Rl b4 ——— @ Mid-level management

By occupation

NE. EREEAR
Entry-level management

ERNXFEEAF

State—owned company senior executives

MER, FAEWESR
Private and self-employed
Businesses

1%  TE-#

,—. Less than 1 year

1-3 years

10 E 30%

«———
More than 10 years TIESER

20% _ 3.5
Work experience o

3-5 years
8-104F
15%
8-10 years 5-84
5-8 years

FHYTIEFIR6.7E
The average work experience is 6.7 years.
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&%, h 4t Ratio of purchasing plans

100 —— ] EE0EES m FR—EITEI
Now Purchasing plan in one year

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) (11) (12) (13) (14)

(1) EEEFH  Smart phone

(2) £ig4&, FiREB/K Laptop

(3) &EF. MR KEFKE LCD home theater

(4) BARE Car

(5) g5 EE+E, i#E+ Gym membership

(6) BB MERFEMEN  Luxury brand goods

(7) %= (#1{&150005TLE)  Jewelry ( Above 15,000 RMB per each item)
(8) &% (#E1500057TAE)  Classic watch ( Above 15,000 RMB per each item)
(9) £RKE+F. i+ Beauty salon card

(10) $2. £A Jade

(11) $E. H®E Paintings

(12) HEL. A& Antiques and artwork

(13) BRXHKSSLHE  Golf club membership per year

(14) DAR{EREPSLE Equestrian club membership

AR R = Average liquid assets
SMNEIEE 143,9337T Foreign readers 143,933 Yuan
%158 Investment situation  PEIEF 2335117T Chinese readers 233,511 Yuan

100 —— m BERE g REAE
Now Purchasing plan in two years

80 —

60 —

40— 34%

29%
— 19%
20 1% °17%  12%
5%39%

(1) (2) (3) (4) (5) (6) (7) (8) (9)

(1) &% Investment fund

(2) B4, BRZ  Stocks and shares

(3) =7~ Residential property

(4) #&&. ARSHMESLE Gold, silver and precious metal investment
(5) 5MC Foreign investment

(6) "% Bonds

(7) Bt Commercial real estate

(8) H#itk Futures

(9) #4X  Share options

Made in China Read by the World / 1 3
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dE—FPHTRE

Travel survey over the past year

- RERE:
EN IR D EE19762 24,000 7T
BN AFRBHERAIE 6 VDR |, SBENE 11 1%
ERSIRIT EEFH7EE 26,000 T
HESHRHHERMYE 8 YDR , BIENE 17 18

* Chinese readers:
24,000 yuan on personal travel
6 Flights and accommodation for 11 nights on personal travel
26,000 yuan on business travel

8 Flights and accommodation for 17 nights on business travel

< SMERA
TN A - 519762 28,000 T
BN ATRBHETRAIE 5 VDR , SBENE 10 05
RIS IR FEHTEE 35,000 7T
EESRIFERMIE 8 UK |, EENE 17 I8

* Foreign readers:
28,000 yuan on personal travel
5 Flights and accommodation for 10 nights on personal travel
35,000 yuan on business travel

8 Flights and accommodation for 17 nights on business travel

(ER : tRTmERTIHEEAE / Ipsos ASI Beijing )
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BiA~m »
Media Products 45F¥F!] Special Reports

FRWERFREIRSGTAE | BERTLART Sk, FLUE
NER. ARFESR , BAILURERRRE  MEXED.
FAFRE. MEZER. XFEEKE. HTIREE%E (FE
BiR) IMBEXIE , BRRRIEERITERERIRS.

China Daily's special reports are an extension of its news

coverage, and are read by its 900,000 subscribers.

They feature in-depth reporting and broad coverage with

a flexible design that allows us to better meet client needs

and satisfy reader demands for diverse and sophisticated

content.

Brit dramasa 18
hit with online &5
sophisticate_;_ o

Wit, detail help UK series 5
avoid the ‘disdainchain®

ITALY

Ambassador:

== BRITISH AIRWAYS
WEFELTE

PR B
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ERU4ETI

ECREXRININEES  BFERE
HAthRIEZ BRI | FEhIMRERERR
BAFLEH. SMNExERE. EEEXK
HEETRENF.

Diplomatic Special

China Daily publishes supplements for
a variety of countries throughout the
year on an ad-hoc basis that often
highlight important diplomatic events
such as the anniversary of diplomatic
relations between China and other
nations, a state leader’s visit to China

and National Day celebrations.

LS

- WHABAEEERER

- REERSN. 18I

- RESET

- RNEMS

- TREUET , aIMBASSTI. WimtsTl
- DT

Regular Topics:

- Government business promotions

- Tourist destinations

- International conferences and forums
- Sports events

- Exhibitions and expositions

- Company promotions

1 6 / HEEME [TFLR

Riode Janeiro

Investment heaven
Rh@e]mlm beonming_a top “
destination for world capital

Wy msinn et sty
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Carrying the torch to its future
Ria eyes revival in nurup fo Obympics. “

HAb5H

- R T RET
- TREETHEET

- S RNREET

Other Topics

— Luxury Travel
— Festival Special
— MICE Special
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Media Products =¥l Official Journals

(PEBR) BFADRSERSN. EfnEs). MEREST). Efraii APEC B2, B

BRECIa, BETMCE SRERERS

=
=
EfrEsiittiEs, BEs. BRERS  MHKE

0 2008 FRiz% & KR% |, 2010 Fllzs & IS |, 2011 FRIEZRE,

China Daily has a proven track record in publications supporting a large number of international

conferences, activities, global trade fairs and top-level competitions such as the APEC Summit, Summer

Davos, Bo’ao Forum for Asia, BRICS Summit, World Expo, International Garden and Flower

Exposition, International Auto Show, the 2008 Olympic Games and Paralympics, 2010 Asian Games and

Asian Para Games, and 2011 Universiade Shenzhen.

BOAQ FORUM FOR ASIA
Boao full

Opening-up seen nationwide %,

¢ ! T— - for future
= growthin

Hainan

Tt the st of the comntry s calching up TLTER TN

DAVOS DALIAN

'WEF founder: Sound fiscl [
policies and social equity

‘Quality of life, not quantity of production’

SMEs hungry for long-term loans

=

Made in China Read by the World / 1 ;




Local poised to shine
at the Guangzhou Games
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BIA~Gm »
Media Products L1418 Special Reports

PELTFTRE

B (hFERR) tR. LBRAT , EBERRBAE—RER , AB A
TUNBERNERZS B (PERR) SFRENERREFICE RIS |
LHERESFTESTRUVNEFRRSS (RTUDE)  shemmlahs. #
IEBFTEISMARIBERIEN |, FUEARREERMELERZE,

Economic Outlook

This publication coincides with the first day of the annual National People’s Congress
and Chinese People’s Political Consultative Conference sessions. It is written and
compiled by China Daily’s experienced team of business editors and reporters, with
advice and support from experts in various industries and professions. It examines and
analyzes the latest business trends, prospective government regulations and emerging

corporate figures that will shape China’s economy in the years to come.

Economic
Outlook

Economic

Made in China Read by the World / 1 ;
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“ShEHRK" BEA

zuxﬁ$§J§13¢1¢H HE
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HABIEAR |, (EA— D IE3ER
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AEUREEBHFL , N
BEE TEFENREN
RINZE , SETYHNHEE
Pis HEEKE’J%EFEE“
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ﬁ?.ﬁ!
sA288

2 O / HEEDE STLR

CHINADARY REARE o]

Grow with China

China Daily publishes an
annual special edition titled
“Grow with China” during the
annual New Champions —
World Economic Forum, also
known as Summer Davos.
“Grow with China” includes a
well-researched selection of
articles based on exclusive
interviews with CEOs and
presidents of multinational
companies, along with their
histories and strategies for
growth in China. Together
with China Daily, the
publication is directly
distributed at the summit

venue.
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Media Products EhR Special Reports

REER

(FERIR)Y T 2007 F 6 B 29 HATZHELT (SFEETI) (3XEA MOTORING ). (iR
EEH) Uhiptt. Blfe. BEATEMABR . RARFEERIE— MR ERNTES | 7K
WETERIEIKSEATDRPISEEWER IR, RIETVR. FRERSSENTEAES
KEEHT B,

Auto Special

In 2007, we introduced the MOTORING section, which has become an indispensable
automobile marketing platform. Timely, insightful and focused exclusively on the market, it
meets the demand of automakers in their efforts to publicize strategies, brand image and

products.

THURSOAY, Novernber 21 2013

Touch the

Mew Audi A3. The f;

A

Survey: Big strides in domestic auto quality

Farty wit rterrutend
pesssitie by 2018

The new Audi A3 saloon delivers the future of driving

through its " T
Avdi ultra, the simplicity of the MMI® tauchpad and many
ather smart technalogies never exparienced before in a
compact car, Come, experience and enjoy the Audi A3
=aloen at the O Hall 7.1.
For more information, please contact your local franchised
dealer or visit:

hittp:/ s, audi.cn —iS-KiA
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BIEEAR

BEANHRBEEER  EEERGBEEL
FRADETR. BIRER. BERNERESL, R
ERBAE  BRREBEESTUNER , R,
PEEBENE. BIKRKIEHNEISE.

Hotel special

Our special hotel page appears on Saturdays

I(‘?Ine-of-a-kmd at‘{lan‘_tles offering in-depth interviews with influential

hotel industry figures and news and information
on catering, hospitality and awards. It is a
window on the latest developments in the
industry and a useful guide for readers in

selecting hotels, and finding out more about

restaurants, dining and entertainment.

>0

Aloft offers ‘style-at-a-steal’ == :
£ : =2 m
- A
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SdLE

AMRFAUEH

M (FEBHK) FEZRMIR
FRUBERE R , £ 2004 £ 4
A 26 B (HFRFARFNE ) A
HERET). BA=%E (FER
R BHLRTIE , BHES—
I BSIRNRF A E T,

BRHERRFSCEER |,
SFRRTU AR RIERTTE
TERE. ABBREFERNR
RIBXREBIE R , ERIMA
ERNRF RIS | KR
NEARMRFABR  ERE
% ERIMIRFRERNER
VN

Intellectual Property Weekly
The first issue came out on the
World Intellectual Property Day
April 26, 2004, as a joint effort
by China Daily and the State
Intellectual Property Office. It
appears on Page 17 of China
Daily every Wednesday.

The weekly special reports on
industry trends and issues in the
field of intellectual property
rights. It includes talks with
intellectual property officials,
the latest news on intellectual
property rights at home and
abroad, major legal cases, Q &

A and suggestions from experts.
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HBEEMR

FEBRM 2013 F 10 BREBEHRBEEIR  HETREEHREERAZR D FHARISERS
ERLURENERASE MBA, EMBA EHBARENES | BN EMRIEMHTPEERNAPEILT
ERERFRER  BUELTE. £EIEEETHRIRIESZFAFRIENFR. L
S METHRIEAT AR BITEL TE. EERIIMNEIRE R EE SRR T PIE I,

Education Special

China Daily, the country’s most authoritative national English-language newspaper, will publish
an international education special report once monthly starting in October 2013. The report will
account for at least four pages in Thursday’s edition of China Daily.

China Daily is the perfect medium through which universities from around the world can

promote their international education programs, such as MBA or EMBA degrees.

The Education Special will also focus on those international schools based in different
metropolitan centers across China, which tend to have a high concentration of foreign residents.
Finding the right international school for their children is a top priority for many foreign

families who are long-term residents of these areas.

The report will highlight options for Chinese language study as well, helping foreigners who

hope to learn Chinese find the best professional educational institutions.

Camp gives sporting chance 254
for students headed overseas -

o

Teen's love o

S NEOMA
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Other Services
BEXRIT
REZPER , BEEER L ogolRRIREEMIEBEAR S
A, BAFERI]. FIEReSEEmEET.

Targeted Distribution Solutions

Targeted Distribution Solutions is a newspaper media service that allows

customers to deliver newspapers that bear their logos to targeted audiences

through certain China Daily channels.

Made in China Read by the World / 2 5




FUBIHY Advertising Rates
R

Standard Format

- 2 The Germans
Small business EElaEd
is big busines:

n style

RHE*R) 28 ®E
Size(W*H) B/W(RMB) Colour(RMB)
B
Unit 1#£/1col 4cmx 1cm 500 840
Price
AR 30.8cm x 50cm
. 175,000 294,000
Full Page (7col x 50cm )
iR S0:Ecmbazscm 87,500 147,000
Half Page ( 7col x 25cm ) ' '
Bz 30.8cm x 15cm 52 500 88.200
Bottom Strip A (7colx 15¢cm ) ’ ’
HEiEhR K1/4H% 17.4cm x 25cm
Standard  Quarter Page A (4colx25cm) DU 5 JUUY
Format
1IN /ARR 12.9cm x 25¢cm
7
Quarter Page B (3colx25cm) Sy R0y
A/B B A hit i AR 11.8cm x 3.1cm - 8,000

Back Page Ear Position

EFIEEEBRATIE , Fh 52589 10%.

Any specific page requests will be subject to a 10 percent surcharge.
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Advertising Rates FI/5ll4)
SKhRS /AT

WEONESDAY, sy | 2014

STAND AND
» .

SCALING SICHUAN'S SACRED MOUNTAIN FOR A NATURAL HIGH >> P10
"HINZ
| A o

f? !:”I’i

...... =

Thank you for everything!

RTH(E*®) BE
Size(W*H) Colour(RMB)
14 (84))
1col (Unit Price) 4cm x 1em 2,500
ATBEET 30.8cm x 5cm
Upper Strip (Front Page) (7col x 5¢cm ) 210,000
k5 R 30.8cm x 41.5cm
= Full Page (7col x41.5cm) 1,380,000
A1
£ 30.8cm x 25cm
Half Page (7colx25cm) Sl ey
K1/4KR 17.4cm x 25¢cm 250,000
Quarter Page A (4col x 25¢m )
EE 30.8cm x 15¢m 262,500
Bottom Strip A (7colx 15cm)
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FUBIA T e
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It Advertising Rates & oM ae
— = " Q‘Z\\\\\\ X
qwe - ko \q\f‘“\\ﬂ

AR 5/A3 B e
%QG@IQQ

Panda cubmakes publicdebut at Tpei

T e
Femonth-okd Yisan Voo vt and vy

Ivory: Poaching hits

Forbidden City to be closed every Monday iy i

-
—

Ieebreaker prepares for Antarctica breakout P v

s han 1T b, g oy oy e

e i ]
"oy

e

[ prsaprie——

ol bt ooy . o o iy 70

Ml P s Faphans st

RH(%*&) ®E
Size(W*H) Colour(RMB)
RN 30.8cm x 50cm
352,800
Full Page (7col x 50cm )
£ 30.8cm x 25cm
A&3hR Half Page ( 7col x 25¢cm ) oAt
& .
B 30.8cm x 15¢cm 105,800
A3 Bottom Strip A (7col x 15¢cm ) Y
K1/4kR 17.4cm x 25¢cm
Quarter Page A (4colx25cm ) UUEYY
1IN /ARR 12.9cm x 25cm
75,600 |
Quarter Page B (3colx 25¢cm )

HEEDE SITFLR
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Advertising Rates FI/{5l|4)
BB SLAR T £5/B]

Wl Telefonica to sell
Unicom stake

m ‘Going global’
R poses challenges

Eromomas 8 vt s pueimi e
-

= Pugeit

Mundell sovs higher damestic
penditure hobds key 1 evpassion

BEST-SELLING JERSEYS
ON TADBAO.COM

Hard times call
for innovative

Onhnc retailers r:dsh n on Eum 2012

Chamgionship spaks maring trade. 4%,

in borr, Bags, his ma troghics

-

entrepreneurship

R+(E®*&) BE
Size(W*H) Colour(RMB)
R 30.8cm x 46.5¢cm
Full Page ( 7col x 46.5cm ) 540,000
FhR 30.8cm x 25¢cm
Half Page ( 7col x 25¢m ) 176,400
BE kR
w K1/4HK 17.4cm x 25¢m 100.800
= Quarter Page A (4col x 25¢cm ) )
i bER =
B 30.8cm x 15¢cm
Bottom Strip A ( 7col x 15¢cm ) 105,800
B1@EZ &N 30.8cm x 5cm
Upper Strip (B1) ( 7col x 5cm ) 180,000
AR
Ear Position 9.7cm x 3.1cm 12,000

dReH
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Special Format

L2
2 9

Special
Format 10

11

12
13
14
15
16
17
18
19
20
21

22

RH(E*R)
Size(W*H)
q 4cm x 50cm
B (1col x 50cm )
" 8.4cm x 50cm
X =18 Ti (2col x50cm )
. § 4cm x 50cm*2
18 T X Bk (1colx 50cm*2 )
21.9cm x 15cm
K (5col x 15cm )
. 12.9cm x 15cm
INA B (3col x 15¢cm )
. 17.4cm x 25cm
Link (4colx25¢cm )
. . 4cm x 25cm x 2
8 B 33 BE (1colx25cmx2)
. 8.4cm x 25cm
BB (2col x 25¢m )
12.9cm x 15cm
2N (3colx 15cm )
3 17.4cm x 35cm
K5 (4colx35cm)
INVE 4cm x 35cm x 2+30.8cm x 15cm
MU= (1col x 35cm x 2+7col x 15cm)
5 30.8cm x 50cm
R (7col x 50cm/2)
. 30.8cm x 50cm/2
s (7col x 50cm/2)
. 11.4cm x 50cm
INFREIE TR (2col x 50cm)
- 20.4cm x 50cm
ik 2E (4col x 50cm)
12.9cm x 15cm x 2
N (8col x 15¢m x 2)
17.4cm x 20cm x 2
R (4col x 20cm x 2)
KU 4cm x 35cm x 2+63.6cm x 15cm
= (1col x 35cm x 2+14col x 15cm)
= 8.4cm x 50cm+8.4cm x 22.4cm
+ (2col x 50cm+2col x 22.4cm)
63.6cm x 25cm
128848 (14col x 25¢cm)
63.6cm x 50cm
e (14col x 50cm)
T B B 146cm x 50cm

4 Full Pages x 2

3 O / HEEDE STLF

28
B/W(RMB)

32,800

49,100

29,500

49,100

32,800

32,800

29,500

91,700

176,400

176,400

176,400

65,500

131,000

59,000

78,600

458,600

94,900

229,300

458,600

6
Colour(RMB)

54,600

109,200

109,200

81,900

49,100

81,900

54,600

54,600

49,100

152,900

294,000

294,000

294,000

109,200

174,700

98,300

131,000

588,000

158,200

382,200

764,400

3,057,600

S
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FUBIHY Advertising Rates

VI

Ectopic Advertisement a Schematic Drawing

INEhR INET

& KIEH
RH(E*®) 2A ®E
Size(W*H) B/W(RMB) Colour(RMB)
1 INGRR 21.9cm x 35cm 114,700 191,100

( 5col x 35¢m )

Fu ey 30.8cm x 15cm

ey 2 INETE ( 7ol x 15¢m ) 68,800 158,800
Special

Position . 63.6cm x 15cm
3 B ({dcolx 15cmi) 229,300 317,500

63.6cm x 25cm
B 317,500 529,200

4 RS ( 14col x 25cm )

3 2 / HEEDE STLR




Advertising Rates FI/{5lj4)

HpP R
Others

BRIE
Supplemental
Insert

95y
Sticky Flyer

HE
ESil
Others

ar&
Wrap

b L= RLeT, St
ROETSTH

Beijing, Shanghai, Guangzhou;
at least 50,000 copies each

4 @

e o bght o Australta

BEABSN (Jb LI =% 1T ) Outside fold A
(Beijing,Shanghai, and Guangzhou)

BEABSN (Jb LT A& 1T ) Outside fold A
(Two out of Beijing,Shanghai,Guangzhou )

BEAES (JbEr—Hi%4T ) Outside fold A
(Beijing,Shanghai, or Guangzhou )

BEBES (db L =#1%47 ) Outside fold B
(Beijing,Shanghai, and Guangzhou)

BEBES (b Er %17 ) Outside fold B
(Two out of Beijing,Shanghai,Guangzhou )

B#AEBES (Jb Er —H&47T ) Outside fold B
(Beijing,Shanghai, or Guangzhou )

RH(E*®=) 2A ®E
Size(W*H) B/W(RMB) Colour(RMB)
RSFENFA4K KN LG _
(29.7cm x 21cm) X 5T/
Smaller than A4 paper ~ RITHH 5 Yuan/
(29.7cm x 21cm ) FHRE Copy
IEEE
R~ & /INFB54 Advertisement 75T/
K/h25.7cm x 18.2cm Fare= Unit
Smaller than B5 Price x Copies Z;g;;n/
paper (25.7cm x 18.2cm)  Distributed
1,750,000
P94 EE iR
( 3kBE:30.8cm x 46.50m; 400,000
B RR:63.6cm x 50cm;
#AR:30.8cm x 49cm)
4 Full Pages 1,000,000
(Front Page:
30.8cm x 46.5cm
Double Pages: 1,050,000
63.6cm x 50cm
Back Page:
30.8cm x 49cm)
900,000
650,000

Made in China Read by the World / 3 3




Simple and symbolic, the ‘pand
is a recurring trend, Gan Tian ¢

hat did the cuter-than-cute
pandas bring to the fashion
industry? A pair of panda
eves, and black-and-white
simplicity:
Composed of dark-colored eyeshades

derful. This pink par
which brings more st
TV series,” she said i1

And this year, panc
popular again. Thick:
es were introduced i

(PE

REE

AR D

China Daily USA Edition >>

Lne wend was DIOUENL N0 the CInese
mainland by the diva Faye Wong. After
she gave birth to her first child in 1997,
she returned to the music industry with a
stunning “panda look”.

Trweas created by Zing, a prominent Hong
Kong makeup artist, who has also worked
with actresses Carina Lau, Kelly Chen,
Zhang Ziyi, Zhang fingchu and Shu Qi.

Instead of using black, Zing used dark
pink around Wong’s eves. Wong’s fans
were wowed when she appeared fre-
quently with this “pink panda look” in
public that year. With that, she was also
crowned as “the avant-garde singer”.

Eleven years later, the look was back.

When director Li Shaohong was adapt-
ing one of Chinas four great classical
novels A Dream of Red Mansions into
the TV series in 2008, she invited Hong
Kong art director and designer Timmy
Yip to design the costumee and malaun
for the characters. Bocupy Wall Sioet

Yip won the Oscar Frescaps oog
Direction and Costum e

work in Crouching
in2000. But he made a(
critics’ fire all over the

the most important figy

LNere were not
the Huafu Cup fash
The garments at the
Wednesday were sit
stylish.

“Ionly use differer
toillustrate the power
me, they are two bas
Peng, the first-prize v

The colors are wel
ern fashions: from
black silk dress to
wraparound white d
local Chinese fash
makeup artists are
essentials of them -
those bears native to
western China.

Pang won the H
collection The Powe
composed of a wor
chirte nante and clir
e
camaraderie and
P:‘n_u:aahamm

pink eveshades on Jia | Mlcro biagS‘:_The new

Netizens said the cha ™ Exlih
ed, elegant and knowled
she sport a pair of pink |

He Lin, who plays thy

lock was perfect for het
“At the first glance,

it comes from element; g

operas, but when it ga

costumes and hair deq 4

The “panda eyes” of the diva Faye Wong wow the Chinese mainkand.
concert . The look was created by Zing, a prominent Hong Kong mak
The trend of panda eyes has become popular again. Pictured left an
works by makeup artist Dom Yang.

=]y

BIFIT20095F , B—E=RAM&EX16h , AH20
IR, RITEEEBFIERNE, SnEE. ERX
. TESHIW. BEELSMBEKEEERIR
SERER.

Introduction

China Daily USA was launched in 2009. It publishes
16 pages Monday to Thursday and a 20-page Friday
edition. It is distributed in the United States and

Canada.

Threat te
truffles
leavesa

Chinesericharekeentoemigrate




FUBIHY  Advertising Rates
LAy 14
Unit 965]
Price
BhR
Full Page
HhR
Half Page
HiBhR
e
ST BottoJr; Strip A
Format
FiE=
Bottom Strip D
K1/4kR
Quarter Page A
/N1/4hR
Quarter Page B
iR
Full Page
SKhR Half Page
Front
Page X1/4H%
Quarter Page A
‘=

Bottom Strip A

RF(E*&)
Size(W*H)

4cmxicm

30.8cm*50cm

30.8cmx25cm

30.8cmx15cm

17.4cmx15cm

17.4cmx25cm

12.9cmx25cm

30.8cmx41.5cm

30.8cmx25cm

17.4cmx25cm

30.8cmx15cm

2B

B/W(RMB)

210

73,500

36,750

22,050

12,600

21,000

15,750

dEeH

®E
Colour(RMB)

350
122,500
61,250
36,750
21,000
35,000

26,250

575,000
109,375
62,500

55,125

Wieacosh

cd ol

t_seesa Propg,
i P,.',Sture Prices jn p;
e e citiesdecline
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( PEBRERMAR

China Daily European Weekly >

AN A
&7

BITF20105 , BT, 83320k , R17ERE. EE. £E. AR, @iEF. m=. Ht.
BET. PR R=30Z2MNERMNBUFIG. NE. IHE. BiREE. BECWRTESERE.
(RERBRUMNIR) A{TEZ90%1HESEUMNEIRINLEE.

20114 , BUMARCRIRBRER I A ITESHESMARN "EEREFBIRY" ZIHKE “EiE
HEIED" MAR "EEERREM" 32 2014548 |, RUNRBRSEFEEER "BETE” ZFR
RIEEIRWEFE AR — "SRIEEPRMRARR" .

Introduction

China Daily European Weekly was launched in 2010. Each edition has 32 pages and is distributed in
approximately 30 European countries including the United Kingdom, Germany, Belgium and France.

China Daily European Weekly has a circulation covers 90% China to Europe round trip airlines.

In 2011, it won the UK Association of Circulation Executives (ACE) Launch Paper of'the Year
Award presented and the Plain English Campaign’s International Media Award.In April. 2014, it
has won some call the Oscar prize of the media industry, The 2014 Newspaper Awards has named

the China Daily European Weekly the International Newspaper of the year.

T

Advertising Rates
R~H(3E*&) FiBIf (5T)
Size(W*H) Rate(RMB)
B f+/Unit Price 4.9cm*1cm 710

Fuﬁ?z\ge 26.4cm*32.5cm 122,500

Half p:lgégﬁ((ﬁ)rizoman 26.4cm*17.3cm 61,250

Half Pfgg((%gnical) 13.2cm*32.5cm 65,000

Bottoni}% ;;éri;(a (ﬁfn)t Page) 26.4cm™6.9cm 25,000

1/2 Cﬁt%ei%read 55.3cm*17.3cm 150,000

SEHR 55.3cm*32.5cm 318,000

Centrespread

3 6 / HEEDE STLR




dReY

FINE VINTAGE
EMMA GAD'S WINE
IR MAKING WAVES, P28

FIRST CARRIER
VESSEL TO BODST
8 RESEARCH, P16

CHINADAILY::

AWORLD
OF DIFFERENCE

SPLCLAL EDITION | EMINA:

‘éyChl'istmas chlll

HAZY OUTLOOK
MAGNLIS WARNING

FAST FORWARD
HIGH-SPEED TRAINS
7 ONBUBELES. P32 S

FOR GROWTH, P16

" EUROPE
BECKONS
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(PEBEMR)

China Daily Asia Weekly >
(Eivly

BIFIF20105F , BT, BHA32hR , TEBTMSELMERIFNRERTERS. BE.
ENE. BHR. WEKERPRER. BAFL , LUIREREEWAKERAREFIEENE.

RIESIRER AR H R EF A I BPARI BT AR | 212013598 |, hEBIRIMARTETL A
XS RITEIE247510.

Introduction

China Daily Asia Weekly, launched in 2010, offers 32 pages each week, and is distributed throughout
the mainstream English media to the Asia-Pacific region such as Australia, Japan, Korea, India, and

also to the middle east countries like the United Arab Emirates.

According to data from BPA Worldwide, by the end of September 2013, the circulation of China
Daily’s Asia Weekly in the Asia-Pacific region had nearly reached 240,000. The amount does not

include the circulation in Burma in October 2013.

Tourism: A special report

ORIENT EXPRESS | SWIM WITH SHARKS . =

Asia wows more Eco-tourism means  * Southeast Asia woos
ors P3 jobs and profits, P12-13, Chinese guests, P24

NADAILY:

DRAGON POWER

JET SET, GO!

CHINESE TOURISTS AR EXPECTED TO MAKE 78 MLLION TRPS AND SPEND S80 BILLIDN ABROAD THIS YEAR

China Daily Asia Weekly »

3 8 / HEEDE STLR




FUHIN
Advertising Rates

EBhR
Full Page

R (1)
Half Page (Horizontal)

Fhe(8)
Half Page ( Vertical )

EE (KkhR)
Bottom Strip (Front Page)

1/285 1R
1/2 Centrespread

£

Centrespread

RH(®E*=)

Size(W*H)

25.6cm x 29cm

25.6cm x 14.5cm

12.8cm x 29cm

25.6cm x 7.25¢cm

54.5cm x 14.9cm

54.5cm x 29cm

("ARMRETICEU2014FE1R1BA%E)

( *The exchange rate is subject to Jan 1, 2014)

BEFRITHHRT
Size of JAPAN edition

R
Full Page

il (1)
Half Page (Horizontal)

FhR ()
Half Page ( Vertical )

@A ( SKhit)
Bottom Strip (Front Page)

1/2BE 0
1/2 Centrespread

e

Centrespread

R~H(®*=)

Size(W*H)

24.3cm x 32.6cm

24.3cm x 14.1cm

12cm x 32.6cm

24.3cm x 3.8cm

51.8cm x 14.1cm

51.8cm x 32.6cm

SdLE

FgMH (ARTR)  FIHIH (£5xT)
Rate(RMB) Rate(USD)
150,000 24,600
75,000 12,300
80,000 13,100
40,000 6,600
180,000 29,500
360,000 59,000

COUNTRY FOCUS.

UNINECI!II'IHG(EN:E(’ h
o i bk, P24 k
“4nin o
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China Daily Hong Kong Edition >

&

SIF)F 1997 &£, B—EANEX
24Hx , AR 32k, BREX 16 kR , 2
EBEFEEEFRMEETS LAY
K—hRRIRE , KITEB. B, St

RRBHFEAETEROFTEIGE R, =—
CUBREBAR, $ESEREMHE niemeeing

#. 2011 70 2012 & , BEBIRELHFE
HIREEBRITIEMANEE "&B
RIEFER" PRIATIRE.

w&n.‘kiu‘g' )
child who
Introduction g g

China Daily Hong Kong, founded in 1997,
boasts 24 pages Monday through
Thursday, 32 pages on Friday and 16-page

weekend editions. The paper is circulated

in Hong Kong, Macao, Taiwan and a
number of Southeast-Asian countries. In

2012, it won five awards from the

pen l}m honl.sl

Newspaper Society of Hong Kong for
reporting in 2011.

ONG HONG CEELECTION o
PROCESS (202) 4

WANDA GROUP VENTURES
ONTO THE GI.DBAL STAGE
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FUBIN

Advertising Rates

iR

Full Page

+ R

Half Page

INERR

Junior Page

bi:E

Bottom Strip

K1/4

Quarter Page (Lage)

IM/4

Quarter Page (Small)

AR ( AHAR ) Ear

Position (Metro Section)

B IR

Centrespread

AR

Full Page

+ R

Half Page

INERR

Junior Page

L

Bottom Strip

K1/4

Quarter Page (Lage)

/4

Quarter Page (Small)

RER ( A&HuAR ) Ear

Position (Metro Section)

B hR

Centrespread

Rt (&*%8)

Size(H*W)

30.8cm x 50cml

30.8cm x 25¢cm

17.4cm x 35cm

30.8cm x 15¢cm

17.4cm x 25cm

12.9cm x 25cm

10cm x 3cm

58.5cm x 50cm

Rt (@m*%8)

Size(H*W)

30.8cm x 50cml

30.8cm x 25cm

17.4cm x 35cm

30.8cm x 15¢cm

17.4cm x 25cm

12.9cm x 25¢cm

10cm x 3cm

58.5cm x 50cm

(*"ARMRETICEU2014F1B1HAE)

BA(AERT)

B/W(RMB)

53,500

26,700

26,700

16,000

15,200

11,400

114,60

RA(ERT)
B/W(USD)

8,800

4,400

4,400

2,600

2,500

1,900

18,800

SdLE

ELA(ARM) FEART)
Spot Red(RMB) Colour(RMB)
63,900 107,800
31,900 53,900
31,900 53,900
19,100 32,300
18,200 30,800
13,600 23,100
- 4,500
136900 231,000
E4d(£m) PATESH)
Spot Red(USD) Colour(USD)
10,500 17,700
5,200 8,800
5,200 8,800
3,100 5,300
3,000 5,000
2,200 3,800
- 700
22,400 37,900

Made in China Read by the World / I 1




(PEBHRIENNAR )

China Daily Africa Weekly >
EV)

BIFITF2012% , AT, BHA32R , ERIAmRIFEIR , BRI, ik BRI, &

LW, BREW. IRFFMINESR | S5 ENSENRENG. ITHRAL. £E
BEE., ERAE. EENNERERMBEELS). HIIMRARSE,

Introduction

China Daily Africa Weekly, launched in 2012, offers 32 pages each week. It is been printed in
Kenya and South Africa, it has a circulation covers 16 countries such as Kenya, South Africa,

Nigeria, Ethiopia, Tanzania and Ghana.

T

Advertising Rates
R-HE*=) HHMH (T)
Size(W*H) Rate(RMB)
it 26.6cm x 31.8cm 122,500
Full Page
3 hR (1)
Half Page (Horizontal) S EIBIS Vei o=
Fhe (&)
Half Page ( Vertical ) 13.3cm x 31.8cm 65,000
E2 26.6cm x 9.5¢cm 25,000
Bottom Strip (Front Page)
1/285 kR 54.6cm x 15.9cm 150,000
1/2 Centrespread
£ B 54.6cm x 31.8cm 318,000

Centrespread

I 2 / HEEDE STLR




woamses  WHICH WAY

FORWARD?

ECONOMIC PROSPECTS BRGHTEN, THERE IS5 DEBATE ABOUT WHSCH
m MODEL WOULDBEST SLIT TS DEVELOPUENT SEE STORY ON PAGE 4

MARK[NG TIME =

W PROVIDER OF TIMEFIECES TO THE WORLD
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(PEERIIERRY (JLER)

China Daily North America Weekend >>
Ev)

BIFIF20125128 , BRAAKIT , #1200 , SMEXEARAIR (SCEZER) SIERIT

EMEXFREEX , GEEEHMEACLUNRSISANR, BIFERET ;| 2014F FHFE |, %R
EREER , KITEMEASEE.

FRIENDLY WATERS PRODI UPBEAT s By | | THE SOUND OF SUCCESS
per

WEEKEND

Introduction = CHINADAILY:;

'SATURDAY-SUNDAY, Decermber 23-30, 2012

China Daily North America Weekend
was launched in Dec 12, 2012. It

publishes 20 pages every Friday.
Printed by Canada’s largest daily
newspaper, The Toronto Star, it is
distributed in the eastern part of

Canada, including Ottawa, Montreal,

Quebec and many other major cities
of the country. It will reach readers
all around Canada in the second half
of 2014.

FUBIHY
Advertising Rates

2B (ARM) BAa(Exr) FE (ARM) FE(XT)
B/W(RMB) B/W(USD) Color(RMB) Colour(USD)

B

61000 10000 91500 15000
Full Page

I I /iHHBIIIEI RFLF




FReY

( PEBIRA T ZMIR)

China Daily Latin America Weekly >>

=Yl
BIFIF20135128 , BA—%1T . BHil6hk , SBERAF—ARIER (ZRBTR) &1F .
BRIARITREAZRBNEEFIL ; 2014FBaHFMERERNS BAITERLOMAS ; 20155

IR R 1T,

ENGLISH DE-EMPHASIZED SHINGING YOUTH TRADE OFFS

e,

Introduction ormis \ ;
IN

Inaugural
Issue I

Launched in December 2013,
China Daily Latin America

MONDAY-SUNDAY, Decermber 23-29, 2013

Weekly publishes 16 pages
every Monday. It is printed by
Folha de S. Paulo, Brazil’s
largest daily newspaper. It is
now distributed in St. Paul
and Brasilia. Before the 2014
FIFA World Cup Brazil, the

distribution will also cover

«  CARTADOEDITOR

.

Rio de Janeiro; from 2015 it

will cover Argentina.

INTHE NEWS

Brazil lauds new opening

BU deal o

effort

Touriam eport hows

T ,
Advertising Rates Wi -

28 (ARM) ZBA(XEx) FE (ARH) FE(ERT)
B/W(RMB) B/W(USD) Color(RMB) Colour(USD)

R 61000 10000 91500 15000
Full Page
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H

(PEERFERET)
China Watch >

=Yl

IFIF199245 , BT, b (HLEIHHR) (ALRHR) (HU/REHIR) (EREIKR) (&
RIRTIR) TR, 5. TERRERKREAT  BERIASABREE  ABABRER , BIFR.
ZFRALNBHELFRREER  IREEEE  BEBEZE1F.

Introduction

Launched in 1992, China Watch is a monthly that reaches millions of cosmopolitan readers as
an insert in the Washington Post, the New York Times, the Wall Street Journal and the

Financial Times in the US, and across Europe with Daily Telegraph.

COUPLE DEDICATES
DECADES TO THE
FOUNDING 0F
AMODERN
E[}J(UTK!\ SYSTEM

34,900 18,000 Pubic

70 90

subsidies
r going to e o
. housing o
THE GREAT LAKE

o« 4
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FReY

'I;élpping
timeless
appeal

K?%Eﬁ@’fés
NEWAGAIN P

CHINAWATCH 7=:%
Confldent outlook desplte FDI faII

...........

Chengdu: Gateway
- - tovast potential of &
el 12 it = : westemChlna

nght atend of tunnel for China's forelgn trade "

e e
e =L

e T [y e T A —arvied B
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( LBERER)
Shanghai Star >

=Vl

(LiBRXER) B+EBRTN LB XiEEESEFN—DEERNEETT. ZETERE
=R (FERIR) ELBMKAT , 24REFER. ATLUAR. IRARFEETZNAE  FFhE
TERERW. T L. RERE. MEEAA. BREER. BYXHE. MEAMKRESM=E , N
FEERCUCAIRIHSAE | ESEEBTINSE PR DSmSiEmE. (L8RXER) RS
WEAEE |, BREFIMEAL. BEALHANEERT # DSNEEEN,

Introduction

Shanghai Star, a lifestyle weekly newspaper tailor-made for readers in Shanghai, is published
together with China Daily every Wednesday. The 24-page tabloid offers readers the latest
information on hot topics, including travel, dining, fashion, health, pets and community etc. The
newspaper recounts fantastic stories of Shanghai's modern life and its colorful history, which
allows readers a panoramic view of the metropolis. Shanghai Star aims to get close to readers
and is an important guidebook for expats and local residents seeking a deeper understanding of

this magnificent city.

TUBIH

Advertising Rates
R (E*&) FEARM)
Size(W*H) Color (RMB)
R
Full Page 24.5cm x 30cm 73,500
Haﬁ:&ge 24.5cm x 15cm 37,000
1/4k
&R Quarter Page 12cm x 15¢m 20,000
Standard Format R
Bottom Strip 24.5cm x 8cm 18,500
1}483296 12cm x 8cm 9,300
1/16
1/16 p}?aige 6cm x 8cm 4,650
SLRR Haiﬁl);ﬁ;{ge 24.5cm x 15cm 68,000
Front Page B
Bottom Strip 24.5cm x 8cm 34,000
i -] 24.5cm x 30cm 88,200

Back Cover Full Page

I 8 / HEEDE STELR




& B e

Pagei Page2a

KNIVES & FORKS k4

Sunshine
cuisine

»

PURE INDULGENCE: Vo chocolte cake.

Mediterranean dining is the most popular s bk 25
eating style in major cities currently, and T e
Shanghai is no different. Pauine D Loh S irvouco
looks at a restaurant that offers art on a plate. it e e oo
" g o oo

Koy Cote iz
EER, BERE

k. encarthly prseniod.

Calrpe s them on b o

R Varhona Chocolate Lavacake.

portion on my neghbors plle

A&F lands in Jing'an 12 Rich pickings 6 Shanghai tables 14

SHANGHAI I S TAR

ESEXER AChina Daily publication # CN31-0092 Premiere Issue: April 23-29, 2014 | RMB ¥2

PHOTOILLUSTRATION Y ANG LEIAND SHANGHAI CANGLONG TATIO FOR SHANGHAI STAR

Two of Shanghai's most accomplished tattoo artists talk about
their craft and what inspires them. They tell you why it's a
mistake to chase fashion when it comes to body art.

+ TRADITIONAL COSMETIC BRAND COLLECTS NEW FANS 17

Made in China Read by the World




PEBEN >
China Daily Website

’\‘ﬁ/\
&)l |

B0F19955% , RHESRRNERKRIWLY , REMAERRGE HEAMLEFIH
EREFMAONEXIFRYE , BYREDRERE520075R. PEBRMART30RN
FRULFI300RMAE , ZRE. £XEOEKEFNRFEER.

Introduction

China Daily website (chinadaily.com.cn): Launched in 1995, the first national
English-language website has become a comprehensive multimedia outlet and China’s most
influential English-language Web portal. It has an average of more than 52 million page views
per day. With more than 30 subsidiary websites and 300 channels, the China Daily website
provides 24-hour authoritative information services about China to Web users around the

world through multiple channels.
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Mobile Media of China Daily
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China Daily has a rapidly growing, comprehensive
wireless Internet system for business with three mobile

sites and 14 wireless terminal products.
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FERIR iPhone, iPad ZFiRSEIF 2009 & 9
B. 2010 & 4 BEMEREANESRHE—FER
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Hrpilr 53 Kindle BN FMRITPEETMNE—.
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China Daily Apps: o
Downloads of China Daily’s iPhone and iPad apps

worldwide have reached approximately 5,000,000.China edntoa

Daily also has apps that are supported by mobile
platforms such as Android, BlackBerry, Win 8, plus
e-book platforms such as Kindle and the Sony Reader.
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MR, PEBERARES MR,

China Daily Multimedia

Messaging Service (MMS): hERRERRATEE
The bilingual China Daily Mobile News was started in
2008 and is available via China Mobile, China

Telecom and a China Daily PDF edition on China
Unicom. http://www.chinadaily.com.cn/mobile/
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Beijing-Tokyo Forum

The Beijing-Tokyo Forum is a large, annual international
symposium co-founded in 2005 by China Daily and
Genron NPO, a non-profit organization in Japan. The
forum aims to provide a non-governmental

communications platform and promote the healthy

development of China-Japan relations through public

opinion polls and candid high-level dialogue.
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“China in the Eyes of the Asian Media” Tour

The tour allows journalists from major Asian media groups access to local governments across
China to get a truer picture of the economic, political, cultural, and tourist conditions, benefiting
China’s image abroad and contributing to multilevel, multilateral exchanges with the rest of Asia.
The tour has had a notable effect on society by acting as a bridge to the rest of Asia and allowing

interaction between journalists and local people to create greater mutual understanding.
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“Incredible China” Photographers’ Tour

In 2013, China unveiled the slogan “Beautiful China” to promote its tourism ventures and
carried out a series of exchange activities under the theme “A Trip to Beautiful China” across
the world. As an international media platform committed to making China known to the world
and facilitating its integration with the international community, China Daily planned,
organized and sponsored a large campaign titled “Voyage of Asian Photographers through
Beautiful China”, which won recognition and support from the State Council Information
Office and the China National Tourism Administration. The campaign showcases the country’s
diverse natural and cultural landscape to the world while displaying its brilliant heritage and
modern civilization. The profound Chinese culture and national spirit, which makes the image
of “Beautiful China” more deeply rooted among the people, is also depicted through the

campaign.
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“Asian Youth Games in the Eyes of the Asian Media”
Interview Tour

Together with the organizing committee of The Second Asian Youth Games, China Daily
organized a media tour to Nanjing from May 27 to 31, 2013. More than 30 journalists from 22
media outlets in 13 countries and regions around the world attended the event. The tour included
visits to the major venue of the games, Nanjing Tech University, Affiliated Secondary School of
NUA, “Smart Nanjing” Centre, IMOHOO Information Technology Company and many other
activities. It briefed the participants with the updated preparation works of the Asian Youth Games
in aspects like economy, culture and technology. After these activities, the media group showed
great interest in covering the games. The media tour presented Nanjing as a beautiful city and also a
city preparing for a major event to the world, bringing international publicity for both the city and

the 2nd Summer Youth Olympic Games.
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Changing Asia—Asia Press Photo Competition

Started by China Daily and the Asia News Network, in 2006, the annual
international photo contest attracts photographers from across Asia, and other

countries including the US and UK.
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University Cartoon Competition
on Environmental Protection

Founded by China Daily, in 2006 as an annual
international event for college students, it is supported
by the UN Environmental Programme, the World
Wildlife Fund for Nature, other international

environmental organizations and cartoon companies.
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Contact Information

rhE HiRJLm/&ER/China Daily Beijing Headquarters
BXZHiE/Tel: +86-10-64995000
pdik/Website: www.chinadaily.com.cn

I & /Advertisement
BEXZEiE/Tel : +86-10-64995827
HR#E/E-mail: ads@chinadaily.com.cn

fiF¥T/Subscription
BXZE1E/Tel: 400-699-0203
fB#E/E-mail: reader@chinadaily.com.cn
fEH/Fax: +86-10-64927240

iR E1E/Media Cooperation
BXZHEE/Tel: +86-10-64995641/5625
HE#E/E-mail: bd@chinadaily.com.cn
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